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GENERAL COMMENTS

Executive Summary and
Introduction ( 2/5%) 

You started well with a brief
executive summary. You could have explained STP in 
detail. A detailed persona
is missing. A detailed communication mix table 
could be made to highlight the
activities of the company.

 

Situation analysis ( 9/15%) 

The situation analysis could be
further elaborated. You developed SWOT and 
PESTLE. You could have captured
communication mix of the competitors. It is 
important to know what your
competitors are doing in the communication space. 
Your gap analysis is not adequate.

 

IMC Campaign Planning (43/60%)

The communication objectives
are well developed and critically explained. 
However, the communication
channels could be better linked with the objectives. 
Moreover, you used several
communication channels that create some 
confusion. Better mock ups could be made
to explain the creative strategies. You could have 
explained your media
strategy in a Gantt Chart which helps a reader to 
better understand your
strategy. 

 

Conclusion ( 5/10%) 

The conclusion could be further improved and 
capture the
essence of the report. 

 

Academic writing, structure,
and presentation ( 6/10%) 



The report followed a good structure and academic 
writing
style. The presentation is professional. Formatting of 
the document could be a
more improved. 
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