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Module Level Learning Outcomes to be assessed (Reference to Module Proposal Form)
	No
	Module Learning Outcome 
	Description 

	1
	A1
	Apply knowledge of the range of both qualitative and quantitative research techniques and a capacity for independently evaluating their respective strengths and weaknesses in addressing particular kinds of research question.

	2
	A2
	Acquire the learning of necessary skills to interpret and analyse scientific data

	3
	B1
	Analyze research-based concepts drawn from marketing and related disciplines and the contribution of these concepts to the knowledge base of marketing practice

	4
	B2
	Conduct projects using cross-disciplinary theories

	5
	B3
	Develop new creative ways of thinking about marketing through research

	6
	C1
	Develop effective academic writing skills

	7
	C2
	Perform analyses using appropriate software programs and evaluate and report the results



Assessment instructions for students (as per QMplus ‘Assessment Information’ tab)

	Performance in the summative assessment for this module is judged against the following criteria:
· Relevance to question(s)
· Organisation, structure and presentation
· Depth of understanding
· Review of literature 
· Proposed appropriate research method(s) with clear justification
· Use of sources and referencing 
Assessment
	Type
	Weighting
	Details
	Submission date

	Research Proposal
	100%
	3,000 words
	/04/2025, 3pm
(via QMplus module page)



Students should submit the research proposal as a Microsoft Word document online via QMplus. Research proposal submissions received after the deadline will be subject to a late penalty. Please refer to the PG Student Handbook for further details.  
Additional information/breakdown regarding assessment details: 
The assessment for this module is a written research proposal. The research proposal counts for 100% of your mark on this module. You may use the topic of your research proposal also for your dissertation. However, you would need to ensure that you are not ‘self-plagiarising’, i.e., you would need to paraphrase, develop and expand all sections of your research proposal that you also use in your dissertation.
The word count for this assessment is 3,000 words. This does not include reference lists/bibliographies, nor appendices. Marks may be deducted if you overshoot the word limit. The stated word count may be exceeded by a maximum of 10% (300 words). 

Research proposal topic: 
Choose a topic of your own choice that relates to the MARKETING discipline.
Your proposal should contain: a) an introduction discussing the relevant background, problem definition and research question(s); b) a literature review identifying critical theories and existing knowledge and how your proposal relates to existing research; c) a methodology section proposing a research design and specific analysis methods to answer the question(s) identified. 
The choice of the topic should be driven primarily by your interest, and it does not affect the marking of the assessment. The specific steps you should consider in your proposal are as follows: 
· Introduction: 
· Identify relevant and important research question(s) that contribute / innovate / critically reflect on the specific topic chosen. 
· Critically discuss the research problem and research question(s) in the context of existing research demonstrating the importance of the proposed study. 
· Literature review: 
· Thoroughly review key existing texts in the specific field of research. 
· Critically discuss and examine the literature presented. 
· Examine how the proposal relates to existing research. 
· Discuss grounding/foundational theories relating to your topic/underpinning your proposal.  
· Methodology: 
· Propose a research design, a data collection design and an analysis design able to tackle the research question(s) identified. 
· Describe thoroughly the method(s) proposed and how it / they will be able to yield the expected results and answer the research question(s). 
· Propose a reasonable timetable for the execution of the study. 
The components identified above will be assessed when marking the research proposals and therefore constitute the key marking criteria for the assessment. 
Resit Assessment Instructions 
Assessment instructions for resit assessments will be provided after the Subject Exam Board has met and confirms a failure in the module. 
Resits are marked in the same way as the first sit attempt except the overall module mark is capped at 50% and you cannot achieve a higher module mark than that. 
All resits must be in the same format. In the case of BUSM098 the resit will mean writing another research proposal.
Assessment rubric with approximate weighting criteria 
	Areas of Assessment
	Comments 
	% Weighting 

	Introduction
	· Choose one of the topics provided
· Identify relevant and important research questions that contribute/innovate/critically reflect on the specific topic chosen.
· Critically discuss the research problem and research questions in the context of existing research demonstrating the importance of the proposed study.
· Appropriate level of detail  
	30% 

	Literature review
	· Thoroughly review key existing texts in the specific field of research.
· Critically discuss and examine the literature presented.
· Examine how the proposal relates to existing research.
· Appropriate level of detail  
	30%

	Methodology
	· Propose a research design able to tackle the research questions identified.
· Describe thoroughly the methodology proposed and why / how it will be
· able to yield the expected results and answer the research questions.
· Propose a reasonable timetable for the execution of the study.
· Appropriate level of detail  
	30 % 

	Logical Structure, Organisation, Presentation and
Referencing

	· Logical flow and coherence of ideas in a clear, accurate and logical manner 
· Easy-to-follow 
· Appropriate use of academic English writing  
· Style of referencing  
· Relevance, variety, and quality of references 
· Appropriate use of graphs, figures and tables to support statements 
	10% 


· 



Submission Information
	Please observe the following style guide. Unless otherwise specified, 
• All work must be typed and submitted in MS Word format 
• Font size should be 12 point (unless otherwise specified) 
• Font style should be Arial 
• Lines should be double-spaced 
• Leave margins for comment, and insert page numbers 
• Use a header containing your student ID number, the module code to which your work applies, and 
the date. And Please:
• Always spell-check and proof read your work before handing it in (once you have submitted your 
work you will not be permitted to retrieve it) 
• Keep your own electronic back-up copy of your work and if possible save on two devices 
Avoid plagiarism 
• Submit your work on time
Guidelines and Late-Work Policy
1. Coursework submitted late (and there are no extenuating circumstances) will incur a late penalty. Five percent of the total marks available shall be deducted for every period of 24 hours, or part thereof, that an assignment is overdue there shall be a deduction of five per cent of the total marks available (i.e. five marks for an assessment marked out of 100). After seven calendar days (168 hours or more late) the mark shall be reduced to zero, and recorded as 0FL (zero, fail, late). 
2. Each module has word limits for coursework assignments; however, the decision about whether to impose a penalty mark for exceeding the word limit is made by each module organiser. You must check the module handbook and the assignment briefing documents to see whether the particular module organiser has adopted a penalty system. It is your responsibility to read the handbook and assignment briefing carefully. If no penalty is specified then the module organiser will take into account the word length under the standard marking conventions. For example, if you have exceeded the word limit then it might be that you have not been sufficiently succinct or focused in your assignment and therefore might be penalised for these weaknesses. Please note that word limits do NOT include references or appendices. However if excessive material is included on appendices then this too will be judged accordingly and you may be awarded a lower mark. 
3. You should ensure that your submission is in either Microsoft Word or PDF format. 
4. Failure to submit in either one of these formats will result in a mark of 0 being awarded for the particular assessment. It is therefore your responsibility to ensure that the file format is correct and it can be opened by the receiving party. 
5. You should ensure that the correct piece of assignment is uploaded as the document downloaded on the due date by the module organiser will be marked regardless of content. You will not have another opportunity to submit the work again if you mistakenly uploaded the wrong document. 
6. ALLOW YOURSELF PLENTY OF TIME TO SUBMIT YOUR COURSEWORK. DO NOT LEAVE IT UNTIL THE LAST MINUTE 
7. Computer problems, such as computer viruses, failure to make a back-up copy or temporary internet access problems, will NOT be viewed as a valid reason for late submission.
8. Check that your assignment submission has been successful, and print a copy of the confirmation screen. 
9. If you submit your assignment after the deadline, you will still be able to submit your coursework via QMplus however you will be penalised for late submission, the only exception to this is if you have an approved extension due to extenuating circumstances.



Help and Support
	· Module Organiser
· Disability and Dyslexia Service (DDS)
· Quantitative Skills Tutor
· Academic Writing Skills Tutor
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