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GRADEMARK REPORT

GENERAL COMMENTS

Part A: Nice presentation of desk research results, 
including comprehensive background, facts, and 
figures. There is evidence of wide and relevant 
reading and a careful engagement with the 
conceptual issues learnt in the module, with good 
planning and appropriate choice of sources used. 
SWOT analysis provides relevant information 
about internal strengths/weaknesses and external 
opportunities/threats to a good extent. Provided 
facts and figures give us a clear picture of the 
internal and external environment of the brand. 
The items of the SWOT analysis make sense, and 
they are consistent with the module material. The 
Brand Personality section is also good. There is a 
good understanding of brand personality. There is 
still room for improvement though by adding 
deeper analysis. 
Part B: The failure case provides a solid overview, 
but a more significant integration of quantitative 
data and statistics/reports would improve its 
depth. While the lit review is relevant, it needs 
more depth with stronger arguments and more 
citations for a robust foundation. The discussion 
section delivers an adequate analysis but would 
benefit greatly from added depth and reinforced 
arguments through citations. The logical nature of 
the recommendations is acknowledged, yet a more 
specific delineation would enhance their impact.
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